
MARKETING ASSESSMENT

VERY WEAK VERY STRONG
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AT UPLINK WE APPROACH MARKETING
WITH THE BOTTOM LINE IN MIND.
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Evan Chasteen
President & CEO
evan@uplinkmarketing.com



BRANDING
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MARKETING CAMPAIGN
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REPORTING // ANALYZING
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NOTES
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WHAT HAS WORKED WELL IN THE PAST?

WHAT HASN'T WORKED WELL? 

WHAT IS SOMETHING YOU'VE WANTED TO TRY BUT HAVEN'T PRIORITIZED YET?
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SCORING: HOW HEALTHY IS YOUR
MARKETING AND BRANDING?
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